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CONSUMERS PREFERENCES & BEHAVIORS

• A new Morning Consult survey, with a nationwide sample of more than 2,000 adults, 
finds that “a plurality of Americans prefer liquor drinks.”

• According to the poll, 39 percent of consumers prefer distilled spirits, either in a cocktail 
or straight

• These findings reflect trends in the current marketplace, as spirits reported record 
sales in 2017, with an eighth straight year of market share gains versus beer and wine, 
according to Distilled Spirits Council data.

• “As we approach the Third Millennium, Americans are changing priorities and putting 
less emphasis on materialism and more on experiences. This change includes the desire 
for greater human connection, even within the family, and the desire for more quality 
free time.“ Therefore, today parents are looking for family entertainment centers where 
they can stay instead of leaving their children. That is why leading FECs are increasingly 
focusing on incorporating dedicated areas such as sports bars, entertainment areas and 
even games for them, which allows them to accompany and see their children enjoy and 
play, while they can also socialize  and spend a good time.

• Sources: https://www.distilledspirits.org/news/new-poll-finds-consumers-prefer-distilled-spirits-over-beer-wine/ and 
https://www.whitehutchinson.com/leisure/articles/AlcoholFEC.shtml

https://www.distilledspirits.org/wp-content/uploads/2018/08/American-Drinking-Preferences-Morning-Consult.pdf
https://www.distilledspirits.org/news/distilled-spirits-council-reports-record-spirits-sales/
https://www.distilledspirits.org/news/new-poll-finds-consumers-prefer-distilled-spirits-over-beer-wine/
https://www.whitehutchinson.com/leisure/articles/AlcoholFEC.shtml


Industry Trends - Does Alcohol Belong in 
Family Entertainment Centers?

• Is beer and wine enough? if you want business from adults in addition to families, you really need 
liquor. In the South, over a quarter of drinking adults prefer liquor. Mixed drinks and cocktails, are 
associated with festive and fun occasions, which is an association that strengthens the appeal of 
entertainment centers. When FECs serve alcohol it broadens their market to more than just 
families with children; it greatly increases their appeal to adults.

• Alcohol increases satisfaction with food. There’s an added benefit to serving alcohol. Diners who 
consume beer, wine or cocktails say they are more satisfied overall with their experience and are 
more likely to recommend the restaurant or entertainment venue than teetotalers. The research 
shows that they perceive heightened levels of service and tend to spend more.

• One final advantage of serving alcohol, especially in an FEC that has destination dining, is that the 
availability of alcoholic drinks not only increases the appeal to adults and thus increases 
attendance, but it also increases per capita sales. Entertainment centers that serve alcohol enjoy 
much higher sales and profits per square foot than centers that do not.

Source: https://www.whitehutchinson.com/leisure/articles/AlcoholFEC.shtml

https://www.whitehutchinson.com/leisure/articles/AlcoholFEC.shtml


FEC – LEADING COMPETITORS

• Most of today’s leading family entertainment centers have a full bar 
to be able to cater the adults and well as the younger consumers. 
Examples in our area are: Dave and Busters, Top Golf, Lucky Strike, 
Xtreme Action Park, Off The Wall Davie and Bowlero, among others

• Walt Disney World, Universal Studios and Bush Gardens to medium 
and small size FEC’s are catering more and more to adults. 



YEARLY SALES (DAVIE VS COCONUT CREEK)
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YEARLY SALES COCONUT CREEK AND DAVIE

COCONUT CREEK DAVIE

YEARLY SALES 2013 2014 2015 2016 2017 2018 2019

COCONUT CREEK
$        

2,464,512.87 $  4,232,150.07 $         4,231,051.76 $  4,973,682.08 $  4,193,723.75 $  3,585,912.02 $  3,229,413.94 

DAVIE $  2,203,749.99 $  4,877,698.75 $  5,860,994.70 

*starting June ‘17



LAST TWO YEARS SALES 
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YEARLY SALES

COCONUT CREEK DAVIE

YEARLY SALES 2018 2019 2018 vs 2019

COCONUT CREEK $        3,585,912.02 $  3,229,413.94 -11.0%

DAVIE $        4,877,698.75 $  5,860,994.70 16.8%

DAVIE VS COCONUT CREEK 36.0% 44.9%

Although Coconut Creek is a bigger place with many 
more attractions than Davie, sales are significantly 
lower, which we mainly attribute to adult’s having 
the option of having a drink.



F&B SALES MIX – 2018 & 2019 –DAVIE
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17.7% of Davie’ 
Total Store Sales 
(compared to 
14.7%  for CC)

DAVIE F&B 2018
Davie vs Coconut Creek 

2018

Beer & Wine 161%

Beverage -21%

Food 51%

Total F&B 2018 63%

$177,059.36 , 
13.55%

$201,545.97 , 
15.43%

$704,341.79 , 
53.91%

$223,606.01 , 
17.11%

F&B SALES MIX - DAVIE 2019

Beer & Wine

Beverage

Food

Liquor

DAVIE F&B 2019 DAVIE 2019 vs 2018 Davie vs Coconut Creek

Beer & Wine 44.7% 318.3%

Beverage 66.0% 58.8%

Food 42.5% 156.9%

Liquor 79.2%

Total F&B 2019 51.4% 195%

22.3 % of 
Davie’s Total 
Store Sales 
(compared to 
13.7% for CC)



CONCLUSION

Obtaining a liquor license will:
1- Should increase our sales significantly
2- Respond to the trends of the FEC industry and to the best practices of our 

main competitors.
3- Offer a dedicated space meant for adults where they can socialize and 

enjoy themselves while accompanying their families 
4- Also add a sports bar to the Plaza, which is not available to date. This 

would generate more traffic, which will be good for us and the 
neighborhood around us.

- In our Davie location, we managed for the past 3 years a full liquor bar, 
with no records of incidents or problems due to alcohol.


